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OVERVIEW & LISTENING ARCHITECTURE (Overall CPD)

TOTAL BEAUTY 106,345 BUZZ

m Hair Care

m Hair Colorant
Women Skincare

®m Men Skincare
Makeup

65%

80,000

70,000

60,000

- 50,000
40,000
30,000
27% 20,000
\* 1%

10,000

0

Hair Care

5,627 Mentions

Hair Colorant

2,304 Mentions

Women Skincare

28,400 Mentions

Copyright © 2016 Zanroo Limited. All rights reserved.
Reproduction in whole orin part without the permission of the copyright holder is strictly prohibited.

Makeup,68,900
Women
Skincare, 28,400
Hair Care,5,627 col Hatifz L | Men
olorant, 2, i
- orant.2 | Skincare,1,114
Men Skincare Make Up
1,114 Mentions 68,900 Mentions

ZCANroo”

ONLINE EMPOWERMENT



REPORT OVERVIEW

TOTAL 68,900 BUZZ

MONITORING PERIOD

1-31 Aug 2016

CLIENT'S OBJECTIVES

Buzz Overview, Conversation and Sentiment Analysis
are based on the following brands: L'Oréal Paris,
Maybelline, NYX, Catrice, Essence, Etude and Other
Competitors.

REPORT OBJECTIVES

1. Know number of buzz, SOV and net sentiment

2. What topic or product which netizens mentioned the most in the
monthly period and why

3. Summary on the highlight issues mentioned the most in that
period and why

4.  Analysis on what issue drive for positive, negative and neutral
sentiment

5. Where the conversation come from and what people mention in
each channel type

6.  Monitor the campaign during given period and analyze key
takeaways

7. Whatis the key learning point for L'Oréal TH from competitors or
from L'Oreal itself

+35,491 BUZZ
2016 Average 53,982 Buzz

LOREAI NY>X

PARI

52,365 Mentions 3,557 Mentions 2,829 Mentions

caTrice =

500 Mentions 43 Mentions 3,178 Mentions

SV JNINIR:

www.mistine.co.th

408 Mentions 997 Mentions 1,373 Mentions

(Z“ ,, wet 2 wild

247 Mentions 74 Mentions 2,998 Mentions
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REPORT OVERVIEW (Without Twitter)

TOTAL 15,527 BUZZ

MONITORING PERIOD

1-31 Aug 2016

CLIENT'S OBJECTIVES

Buzz Overview, Conversation and Sentiment Analysis
are based on the following brands: L'Oréal Paris,
Maybelline, NYX, Catrice, Essence, Etude and Other
Competitors.

REPORT OBJECTIVES

1. Know number of buzz, SOV and net sentiment

2. What topic or product which netizens mentioned the most in the
monthly period and why

3. Summary on the highlight issues mentioned the most in that
period and why

4.  Analysis on what issue drive for positive, negative and neutral
sentiment

5. Where the conversation come from and what people mention in
each channel type

6.  Monitor the campaign during given period and analyze key
takeaways

7. Whatis the key learning point for L'Oréal TH from competitors or
from L'Oreal itself

33 Mentions 114 Mentions

-2,166 BUZZ
2016 Average 19,530 Buzz

LOREAI NY>X

PARI

6,164 Mentions 3,468 Mentions 1,297 Mentions

caTrice =

348 Mentions 58 Mentions 507 Mentions

SV JNINIR:

www.mistine.co.th

130 Mentions 547 Mentions 1,121 Mentions

(Z“ ,, wet 2 wild

9 Mentions 38 Mentions 1,728 Mentions
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DASHBOARD - BRAND PERFORMANCE (L'Oreal Brand)

GROUP BRAND

L'Oréal 3,557 +1,780 5.16% -0.1% 27.828 6.1%
L'Oréal Makeup Brands Maybelline 52,365 +46,221 76.00% +57.6% 112,177 24.8%
NYX 2,829 -1,286 411% -8.2 47,284 10.4%
Total L'Oréal Makeup Brands 58,751 +46,715 85.27% +49.3 187,289 41.3%
in2it 408 +1 0.6% -0.6% 10,951 0.5%
12plus 247 +169 0.4% +0.2% 2,343 2.6%
catrice 500 +387 0.7% +0.4% 11,557 0.7%
Essence 63 +43 0.1% 0.0% 2,977 18.2%
. atud 3,178 -4,880 4. -19.5% 82,266 3.0%
Competitors Makeup eluae 6% %
Brands Mistine 997 -857 1.4% -4.1% 13,550 0.0%
Revion 1,373 +285 2.0% -1.3% 25,147 5.5%
Srichand 265 -671 0.4% -2.4% 5,051 1.1%
Utip 74 -82 0.1% -0.4% 6,833 1.5%
Wet n Wild 2,998 -5,499 4.4% -21.0% 99,554 22.0%
ZA 46 -120 0.1% -0.4% 5,648 1.2%
Total Competitors Makeup Brands 10,149 -11,224 14.7 -49.3% 265,877 58.7
Total CPD Industry 68,900 100.0% 453,166 100.0% ‘4"
=il VI \)o
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OVERVIEW

MAYBEL
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BUZZ PERFORMANCE

TOTAL 68,900 BUZZ

In Aug 2016, total buzz L'Oréal is 3,557 buzz increase from July 1,780 buzz, total buzz Maybelline is 52,365 buzz
increase from July 46,221 buzz and total buzz NYX is 2,829 buzz decrease from July 1,286 buzz.

4,000

3,500 3,169

3,000

2,500

2,000

1,500

1,000

500

0

June July
M Ll'oreal —Total
TOTALBUZZ +50.04%

increase from
previous month
(+1,780 buzz)

3,557
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TOTALBUZZ +840.02%

increase from
previous month
(+46,221 buzz)

52,365
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8,000
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TOTAL BUZZ -31.25%
decrease from
2,829  previous month

(-1,286 buzz)
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BUZZ PERFORMANCE (Without Twitter) TOTAL 15,527 BUZZ

In Aug 2016, total buzz L'Oréal is 3,468 buzz increase from July 1,930 buzz, total buzz Maybelline is 6,164 buzz
increase from July 2,783 buzz and total buzz NYX is 1,297 buzz decrease from July 1,018 buzz.

4,000
3500 5000 6,164 ; 7,738
o
2:000 3900 3,007
1800 2,000 15
800 (1):000 1,297
June July June July June July Aug
BL'oreal —Total EMaybelline —Total BENYX —Total
TOTALBUZZ +123.08% TOTALBUZZ  +94.75% TOTALBUZZ .70.38%
increase from increase from decrease from
3,468 previous month 6,1 64 previous month 1 ,297 previous month
(+1,930 buzz) (+2,783 buzz) (-1,018 buzz)
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DASHBOARD - BRAND PERFORMANCE

TOTAL 68,900 BUZZ

2%2%0%0°

L'Oréal Paris Maybelline

Facebook 3.260
Instagram 86
Twitter 89
Webboard 51
News 9
Youtube 62
Total 3,557

SOV 5.13%
Net Sentiment 98.60%
Net Sentiment +14.42%

Change

4,776

393

46,201

881

16

98
52,365

76.17%

99.26%

+10.16%

M Facebook
Twitter
M Instagram
m\Webboard
News
BYoutube
NYX .
Cosmetics Catrice
786 300
366 12
1,532 152
104 24
16 0
25 12
2,829 500
4.08% 0.72%
99.19% 91.84%
+3.05% +29.34%

Srichand L LN |
ZA = E——————
NVt i Vi3 -l
utip LI I .
12plus [ |
Revion L[ JEE—
Mistine L SN [ [ ]
in2it I e
étude LU i
Essence R I
catrice L ;N -
NYX L L |
Maybelline I -
L'Oréal Paris I
Essence étude In2it Mistine Revion 12plus Utip Wet n Wild ZA Srichand Total
50 393 69 424 949 2 12 1,614 21 72 12,728
3 21 18 46 59 3 4 44 0 10 1,553
5 2,671 278 450 252 238 36 1,270 13 151 53,338
5 66 31 53 90 0 18 54 9 23 1,409
0 5 2 1 4 1 2 2 0 3 61
0 22 10 23 19 3 2 14 3 6 299
63 3178 408 997 1373 247 74 2998 46 265 69,388
0.09% 4.58% 0.59% 1.44% 1.98% 0.36% 0.11% 4.32% 0.07% 0.38% 100%
100% 96.80% 98.21% 97.59% 93.49% 100% 66.67% 95.69% 20.00% 12.50% '
0% -2.18% +1.64% +12.22% +24.66% 0% -33.33% +12.92% -51.43% -70.04%



DASHBOARD - BRAND PERFORMANCE (Without Twitter) TOTAL 15527 BUZZ

Srichand LB ]

ZA
M Facebook Wet n Wild
| Instagram utip [ |
®Webboard 12plus e e —
“'News Revion -
®Youtube Mistine
in2it . |
étude . ~ I
Essence . _____________________________________________________________________________________Iaa ]
catrice . _____________________________________________________________________________== |
NYX e 'S =
M &y b iire |
L"Oré&al P i /.
L'Oréal Paris Maybelline Coant;(ﬁcs Catrice Essence étude In2it Mistine Revion 12plus Utip Wet n Wild ZA Srichand Total
Facebook 3,260 4,776 786 300 50 393 69 424 949 2 12 1,614 21 72
Instagram 86 393 366 12 3 21 18 46 59 3 4 44 0 10
Webboard 51 881 104 24 5 66 31 53 90 0 18 54 9 23
News 9 16 16 0 0 5 2 1 4 1 2 2 0 3
Youtube 62 98 25 12 0 22 10 23 19 3 2 14 3 6

sov 19.94% 38.24% 7.45% 2.00% 0.33% 2.91% 0.75% 3.14% 6.44% 0.05% 0.22% 9.94% 0.19% 0.65% 100%
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BUZZ TIMELINE

TOTAL 68,900 BUZZ

2.000
3,000
7.000
6,000

G0 L'Oreal

4.000 Maybelline
3000 1 . Etude

ST | |

|
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TOTAL 68,900 BUZZ
3.000)
3.000) ¢
aenanin Hastag #LorealParis #Infaillible #rils24e3T0
7000 au SuvE! wadveiv LOREAL PARIS INFAILLIBLE 24HR STAY FRESH
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4 000
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2000
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Suws! -

1 1Aug-LOreadl n

1,815 Likes, 1,234 Shares and 1,263 Comments

\
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TOTAL 68,900 BUZZ

2.000
= 001/ Maybelline New York (Thailand) @ il Like Page
7000 August2 - @
&.000 Let's Get Trendy 3D Bitten Look! agnidanaiasninll iamazuntigiugay
= 000/ uanm&ﬂuums‘mqua‘u w1 #Fhawamuzmay Lu.n.ll.‘a_uﬁuﬁn'haiz

Maybelline siunanhialadie uafichiheudwiodmuiniu ynhedlladsGa 3 &
4.000 Wwsau q Auduiwda #Maybellinethailand #3DBittenlip
3,000 2 adntaviag: http://bit ly/2aGdMFA
2 000 amnnaaddleuaan: hitp://bit ly/2aldXBx
1 000 ' I l

l n bha nn . K

-romopfatp’ 'ya Qwsg: —L'b'eql&m%ﬁl',vbﬂm -on;p‘mm nunq*-um!mmh

Srzfand

2 2 Aug 2016 — Maybelline 'i

6,709 Likes, 332 Shares and 271 Comments : ‘  06:00 pm

o2 W) XE e

Let’s Get Trendy 3D Bitten Look! atin
weanasun!! mmavun”l,usmuvav uan

aaduuuGuqua a0 #lhadenulienay wu R
RUAUANINAY ~
o a o T 1 . . D D% Lukkade KH and 6.7K others Top Comments ™
srariunatlsaleaviag nalda2aranauny
ety unlheddladsasa 3 dMuwsau q e — é\'.'..UrOO
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TOTAL 68,900 BUZZ

BUZZ TIMELINE

2.000
3,000
7.000

©.00(
A ) 4% WeW3u © Jaad 2 Follow
4.000 Etude b (@taleepss
3.000 .
s 3 I raudl etude & BE109 unnqdaoasdn
1,000 Lilymaymac (duwsieiuinas #HowtoPerfect
o .i.l.ill.lnLIuL AR R .L-ah. ymay
L A B R R L e
el ogt e ol G gl e b =gl = ling Sy

3 4 Aug 2016 - Etude y

365 Likes and 1,228 Retweets

2iaudil Etude § BE109 unnq danaazdi

Lilymaymac flu 1228 35 WPARBBRME O
wardutnas #HowtoPerfect LiNk 250 AM - 4 Aug 2016
“« 3 12k ¥ 365
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BUZZ TIMELINE
TOTAL 68,900 BUZZ
4 Maybelline n * @ O @ P —
2,000 ; waakkh
5,000 . : I »
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BUZZ TIMELINE TOTAL 68,900 BUZZ

wan The Nude Palette ana Maybelline New York

2 AETYAEN

soifar A 11650 The Nude Palette 7 Maybeline New York

1.aingmunoay 1761483

2.omega_chin .

3.aintmunoway 2364040 MOYbelllne

4 qayae

5.Like&Share
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1 Like, 4 Shares and 394 Comments

wan The Nude Palette ann Maybelline New
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BUZZ TIMELINE TOTAL 68,900 BUZZ
2,000
5,000 I ! |
7,000 A -
6.co0 ‘ MNaavnu 2 Follow
= 000 r . Baeky_longhon Yx
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BUZZ TIMELINE TOTAL 68,900 BUZZ

Maybelline New York (Thailand) @ was live ife Like Page
2.000 August 30 at 3:10pm - @
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7 30 Aug 2016 - Maybelline 'i

3,227 Likes, 111 Shares and 693 Comments
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SENTIMENT ANALYSIS TOTAL 68,900 BUZZ

0%

L'oreal Parfs0

Maybelline >
5

NYX

Catrice 2
Essence
Etude

In2It

Mistine

Revlon " Positive "'Neutral mNegative

12 Plus Maybelline Positive

Wet n Wild Negative

1 p otoly| 2+ Follow
@cwpeysv
Ut'p laavAudde adarlminasmaybelline newyork 1 KorBua Bao aadnled waslanis £ i imnAsu dasn
3D ladadouan mmnnngiienas 179um Auaniiuaasaianas
Aufldpk02 #HowtoPerfect Like - Reply - £ 37 - August 2 at 11:11pm
3 Wet n Wild Thailand 13 i 6 sufluathefiouzaz man
Wet n Wild I L b i e - e M
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Like - Reply - € 11 - August 3 at 2:54pm

LINK
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BREAKDOWN BY PRODUCT FRANCHISE & KEY CONVERSATIONS

Buzz
TOTAL 58,119 BUZZ 60.000- W Sales
-105 BUZZ 50,000 (83.6%) Proportion of industry

mentions from all channels.
Top 3 products types are
Face, Lips and Eye.

(13.9%)

(1.9%)  (0.2%) (03%)  (0%) (0.1%) Our brand with 3 key

competitors.

Buzz

LNk | Eye and Brows are 1,226 buzz
20,000 3 of this month.
15,000
10,000 , @
s.m I
11098 191
. i = 128 -
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BREAKDOWN BY PRODUCT FRANCHISE & KEY CONVERSATIONS (L'Oreal, MAYBELLINE, NYX)

TOTAL 54,453 BUZZ

400
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+45,757 BUZZ

Buzz

Buzz
60,000+

50,000 (83.6%)
40,000-
30,000
20,000+
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(1.9%)
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(13.9%)
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Proportion of industry
mentions from all channels.
Top 3 products types are
Face, Lips and Eye.

Proportion of industry
mentions from alll
channels. Top 3 products
types are Compact
Powder, Lipstick and
Liquid Foundation.
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SCREENSHOT
NEGATIVE



BRAND HIGHLIGHT Negative

Liquid Foundation
/A HAIDE?K‘? 2 Follow
Faaddansuung (dusd) #HowtoPerfect Unila

fwaqAuansau v udagdhinu thivauzu
AaBunuav Liu

1 Like and 3 Retweets
True Match ag'hinu tAusanuunAazuNag
L LINK
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L'Oreal Liquid Foundation

Nooling Hanta a1 150 adn31fn 125 Az1In3T dadtannuauiu
A Like Reply % 4 - August 14 at 2:36pm

! Aon Aunchisa Pretty Girlzz hisaslnila nse fhay sasanaudaiaas nialin
WL sa0NUANT usaELRIA? Wieuan

Like - Reply - £ 2 - August 14 at 3:10pm

Nooling Hanta ihaslahildaniwaniiil
Like - Reply 21 - August 14 at 3 14pm |
. ) |

7 Like {
Infailible luidaailnila nsz Aay & 150 AaT
125 A2l wazitagfidliidaniaazning
LINK
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BRAND HIGHLIGHT Negative

Maybelline

Eyeshadow Liquid Foundation
‘ ALY 2 Follow
m UnderkKyu13
112 : Wivnua wsanaumiuiuaduayaininiaie
usigfnnuwaduuunvitasdy wunlitgeuile

a wuu ‘ena‘aaa mhdnuzasldldaousuauimsasdarssauddoasdaihon ArBuAYBTudaidy wiuaduwivllivas
Like - Reply - €2 1 - August 8 at 10:54pm _ !
b

1 Retweet
Maybelline Fit me mdiawawatiluwun
w@aay wuu'lyivgauile
LINK

wauLsadtNRatasaudivastaduun
LINK

.
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BRAND HIGHLIGHT Negative
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NYX

Beauty Assistant

| Supitcha Phinij NYX wua hisasaulasnitusias Bidasdulanay Lifissan
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Like - Reply 79 August 21 at5:03pm
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Like - Reply - August 22 at 10:19am
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BRAND HIGHLIGHT Negative

Lipstick

@ KorBua Bao &l aanldauray usldeymniFasunninadousay i danAdu Uaandy
¥ uandoesanLanag
Like - Reply 737 August2 at 11:11pm
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fovaaaiads Wosununseaangodiu uassmaudinarasasuingediu
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Like - Reply 71 August 3 at 2:54pm
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Like - Reply 93 August 3 at4:11pm
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Wet n wild Lipstick
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BRAND HIGHLIGHT Negative

Revlon
Compact Powder Liguid Foundation
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BRAND HIGHLIGHT Negative

Mistine

Compact Powder
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Summary & Recommendation

. Janenipa
August 12- @
lasagum Tasawuilusndvadn L'Oréal Paris mudniivdmsaandauuduvi

TR 2 - - . - o -
5 @viniu @suasund / unalng / nend / wizsm 4 / suduns i Tusan
25% sapuzas #lorealparisthailand

LIPSTICK WITH NAME ENGRAVING is so interesting,

it might bring back for special occasions
such as new year festival or Valentine's day

and should be more promoted to consumers to drive more sale

if¥ Like @ Comment Share nv

O34 Top Comments ™
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Summary & Recommendation

Other one’s interesting product is
MAYBELLINE BABY LIPS BALM & BLUSH,

it is talked since May on Twitter with more than 8K retweet,

and now it is talked again on Facebook
with more than 2K reactions and 200 sharings

EE oshweasiho 2 Follow %“Sta,
"L WonderfFaFar

#HowtoPerfect

Maybelline Baby Lips Balm&Blush g finanuin
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muUInAld mudufifadu Maybelline Baby Lips Balm &
Blush
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aommmy |May 12, 2016 3197482 kiss
Maybelline Baby Lips Balm&Blush ToinuAian a Adson
8.181 1.116 “ E n ” N i = B Home » wcioHt" » 1AZa0d10 ~ 38MSucoH » aUadn — uduaau - 335
» mUINATG MuAufiSaAu Maybelline Baby Lips Balm & Blush

22 May 2016

o SistaCafe
e August8 - @

Maybelline Baby Lips Balm&Blush lamuiiam 9 dasasa!!!

- \ X
mnfla mMuAnfiEanu Maybelline Baby Lips Balm &
Blush
Maybelline Baby Lips Baim&Blush lamufian q asillll
SISTACAFE.COM
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007 2« Top Comments ™
228 shares 13 Comments
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Summary & Recommendation

Now the new trend is nearly coming — FALL WINTER 2016 TREND
It is a great fime to follow this trend to promote our products

for example
ADVERTORAIL CONTENT:; to be in frend for this fall / winter

DEMONSTRATION REVIEW: to follow Fall Winter 2016 Trend
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