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OVERVIEW & LISTENING ARCHITECTURE  (Overall CPD)

TOTAL BEAUTY 106,345 BUZZ

5,627  Mentions

Hair Care

2,304 Mentions

Hair Colorant

28,400 Mentions

Women Skincare

1,114 Mentions

Men Skincare

68,900 Mentions

Make Up

Copyright © 2016 Zanroo Limited. All rights reserved.
Reproduction in whole  or in part without the permission of the copyright holder is strictly prohibited.

SAMPLE



MONITORING PERIOD

1 – 31 Aug 2016

CLIENT’S OBJECTIVES 

Buzz Overview, Conversation and Sentiment Analysis 
are based on the following brands: L’Oréal Paris, 
Maybelline, NYX, Catrice, Essence, Etude and Other 
Competitors.

REPORT OBJECTIVES 
1. Know number of buzz, SOV and net sentiment
2. What topic or product which netizens mentioned the most in the 

monthly period and why
3. Summary on the highlight issues mentioned the most in that 

period and why
4. Analysis  on what issue drive for positive, negative and neutral 

sentiment
5. Where the conversation come from and what people mention in 

each channel type
6. Monitor the campaign during given period and analyze key 

takeaways
7. What is the key learning point for L'Oréal TH from competitors or 

from L'Oréal itself

REPORT OVERVIEW

3,557 Mentions

63 Mentions

2,998 Mentions

408 Mentions

2,829 Mentions

46 Mentions

52,365 Mentions

247 Mentions 74 Mentions

1,373 Mentions997 Mentions

500 Mentions 3,178 Mentions

265 Mentions

3

1
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TOTAL 68,900 BUZZ

+35,491 BUZZ

2016 Average 53,982 Buzz

52

4
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MONITORING PERIOD

1 – 31 Aug 2016

CLIENT’S OBJECTIVES 

Buzz Overview, Conversation and Sentiment Analysis 
are based on the following brands: L’Oréal Paris, 
Maybelline, NYX, Catrice, Essence, Etude and Other 
Competitors.

REPORT OBJECTIVES 
1. Know number of buzz, SOV and net sentiment
2. What topic or product which netizens mentioned the most in the 

monthly period and why
3. Summary on the highlight issues mentioned the most in that 

period and why
4. Analysis  on what issue drive for positive, negative and neutral 

sentiment
5. Where the conversation come from and what people mention in 

each channel type
6. Monitor the campaign during given period and analyze key 

takeaways
7. What is the key learning point for L'Oréal TH from competitors or 

from L'Oréal itself

REPORT OVERVIEW (Without Twitter) 

3,468 Mentions

58 Mentions

1,728 Mentions

130 Mentions

1,297 Mentions

33 Mentions

6,164 Mentions

9 Mentions 38 Mentions

1,121 Mentions547 Mentions

348 Mentions 507 Mentions

114 Mentions

3

1

TOTAL 15,527 BUZZ

-2,166 BUZZ

2016 Average 19,530 Buzz
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DASHBOARD - BRAND PERFORMANCE (L’Oreal Brand)

GROUP BRAND
MTD YTD

MENTION CHANGE SOV CHANGE MENTION SOV

L'Oréal Makeup Brands
L'Oréal 3,557 +1,780 5.16% -0.1% 27,828 6.1%

Maybelline 52,365 +46,221 76.00% +57.6% 112,177 24.8%
NYX 2,829 -1,286 4.11% -8.2 47,284 10.4%

Total L'Oréal Makeup Brands 58,751 +46,715 85.27% +49.3 187,289 41.3%

Competitors Makeup 
Brands

in2it 408 +1 0.6% -0.6% 10,951 0.5%

12plus 247 +169 0.4% +0.2% 2,343 2.6%

catrice 500 +387 0.7% +0.4% 11,557 0.7%

Essence 63 +43 0.1% 0.0% 2,977 18.2%

étude 3,178 -4,880 4.6% -19.5% 82,266 3.0%

Mistine 997 -857 1.4% -4.1% 13,550 0.0%

Revlon 1,373 +285 2.0% -1.3% 25,147 5.5%

Srichand 265 -671 0.4% -2.4% 5,051 1.1%

Utip 74 -82 0.1% -0.4% 6,833 1.5%

Wet n Wild 2,998 -5,499 4.4% -21.0% 99,554 22.0%

ZA 46 -120 0.1% -0.4% 5,648 1.2%

Total Competitors Makeup Brands 10,149 -11,224 14.7 -49.3% 265,877 58.7

Total CPD Industry 68,900 100.0% 453,166 100.0%

3
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OVERVIEW
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BUZZ PERFORMANCE

In Aug 2016, total buzz L'Oréal  is 3,557 buzz  increase from July 1,780 buzz, total buzz Maybelline is 52,365 buzz 
increase from July 46,221 buzz  and total buzz NYX is 2,829 buzz decrease from July 1,286 buzz. 

+50.04%
increase from 
previous month 
(+1,780 buzz)

3,557

TOTAL BUZZ +860.02%
increase from 
previous month 
(+46,221 buzz)

52,365

TOTAL BUZZ -31.25%
decrease from 
previous month 
(-1,286 buzz)

2,829

TOTAL BUZZ
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TOTAL 68,900 BUZZ

SAMPLE



BUZZ PERFORMANCE (Without Twitter) 

In Aug 2016, total buzz L'Oréal  is 3,468 buzz increase from July 1,930 buzz, total buzz Maybelline is 6,164 buzz 
increase from July 2,783 buzz  and total buzz NYX is 1,297 buzz decrease from July 1,018 buzz.

+123.08%
increase from 
previous month 
(+1,930 buzz)

3,468

TOTAL BUZZ +96.75%
increase from 
previous month 
(+2,783 buzz)

6,164

TOTAL BUZZ -70.38%
decrease from 
previous month 
(-1,018 buzz)

1,297

TOTAL BUZZ
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TOTAL 15,527 BUZZ
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DASHBOARD – BRAND PERFORMANCE

L'Oréal Paris Maybelline NYX 
Cosmetics Catrice Essence étude In2it Mistine Revlon 12plus Utip Wet n Wild ZA Srichand Total

Facebook 3,260 4,776 786 300 50 393 69 424 949 2 12 1,614 21 72 12,728
Instagram 86 393 366 12 3 21 18 46 59 3 4 44 0 10 1,553 
Twitter 89 46,201 1,532 152 5 2,671 278 450 252 238 36 1,270 13 151 53,338
Webboard 51 881 104 24 5 66 31 53 90 0 18 54 9 23 1,409
News 9 16 16 0 0 5 2 1 4 1 2 2 0 3 61

Youtube 62 98 25 12 0 22 10 23 19 3 2 14 3 6 299

Total 3,557 52,365 2,829 500 63 3178 408 997 1373 247 74 2998 46 265 69,388
SOV 5.13% 76.17% 4.08% 0.72% 0.09% 4.58% 0.59% 1.44% 1.98% 0.36% 0.11% 4.32% 0.07% 0.38% 100%

Net Sentiment 98.60% 99.26% 99.19% 91.84% 100% 96.80% 98.21% 97.59% 93.49% 100% 66.67% 95.69% 20.00% 12.50%
Net Sentiment
Change +14.42% +10.16% +3.05% +29.34% 0% -2.18% +1.64% +12.22% +24.66% 0% -33.33% +12.92% -51.43% -70.04%

TOTAL 68,900 BUZZ
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DASHBOARD – BRAND PERFORMANCE (Without Twitter) 

L'Oréal Paris Maybelline NYX 
Cosmetics Catrice Essence étude In2it Mistine Revlon 12plus Utip Wet n Wild ZA Srichand Total

Facebook 3,260 4,776 786 300 50 393 69 424 949 2 12 1,614 21 72

Instagram 86 393 366 12 3 21 18 46 59 3 4 44 0 10

Webboard 51 881 104 24 5 66 31 53 90 0 18 54 9 23

News 9 16 16 0 0 5 2 1 4 1 2 2 0 3

Youtube 62 98 25 12 0 22 10 23 19 3 2 14 3 6

Total 3,468 6,164 1,297 348 58 507 130 547 1,121 9 38 1,728 33 114

SOV 19.94% 38.24% 7.45% 2.00% 0.33% 2.91% 0.75% 3.14% 6.44% 0.05% 0.22% 9.94% 0.19% 0.65% 100%

TOTAL 15,527 BUZZ

SAMPLE
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BUZZ TIMELINE

1 2 6
NYX

7Maybelline

3
Maybelline
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Etude
MaybellineL’Oreal

TOTAL 68,900 BUZZ

4
Maybelline
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BUZZ TIMELINE

1 1 Aug – L’Oreal
1,815 Likes, 1,234 Shares and 1,263 Comments

เพยีงแคแ่ชรค์ณุสมบตัสิดุเลฟิที8รองพื;นและแป้งผสมรอง
พื;น L'OREAL PARIS INFAILLIBLE 24HR STAY 
FRESH ปกปิดใหเ้ป๊ะปงัตลอด 24 ช ั8วโมงในแบบของคณุ
ไมว่า่จะเป็น
1. ปกปิดสมบรูณแ์บบ 2.หนา้ไมม่นั แมส้ภาพอากาศรอ้น
ชื;น
3. สไีมด่รอป ไมห่มองระหวา่งวนั 4.คนืความชุม่ชื8น เบา
สบายผวิ
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L’Oreal

TOTAL 68,900 BUZZ
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BUZZ TIMELINE

2 Aug 2016 – Maybelline
6,709 Likes, 332 Shares and 271 Comments

Let’s Get Trendy 3D Bitten Look! อยา่
เสยีเวลาดรามา่!! เดีOยวจะนกไมรู่ต้วันะจะ้ บอก
ลาลปิแบบเดมิๆแลว้ มา #ปาดเดยีวเปรี;ยวจบ แบบ
เจนกนัดกีวา่คะ่
สวยทนัเวลาปารต์ ี;ไดง้า่ยๆ แคม่ตีวัชว่ยแคแ่ทง่
เดยีวเทา่น ั;น มาปาดลปิไลส่รีะเร ื8อ 3 สไีปพรอ้ม ๆ
กนักบัพี8เมยค์ะ่ LINK

2
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TOTAL 68,900 BUZZ

2
Maybelline
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BUZZ TIMELINE

3 4 Aug 2016 – Etude
365 Likes  and 1,228 Retweets

ชอบลปิ Etude สีBE109 มากๆ สสีวยอะสที ี8
Lilymaymac เป็น
พรเีซนเตอร์ #HowtoPerfect LINK
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TOTAL 68,900 BUZZ

3
Etude
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BUZZ TIMELINE

4 9-14 Aug 2016 – Maybelline
3,577 Likes and 46,097 Retweets

การเจอญาญา่ระหวา่งรถตดิวา่พคีแลว้ การควกั
เมเบอลนีนวิหยวกออกมาใหญ้า่เซลฟี8 ดว้ยคอืพคี
กวา่555555555 คอมพลทีมาก LINK
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TOTAL 68,900 BUZZ

4 Maybelline
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BUZZ TIMELINE

5 25 Aug 2016 – Maybelline
1 Like, 4 Shares and 394 Comments

แจก The Nude Palette จาก Maybelline New 
York LINK
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TOTAL 68,900 BUZZ

5
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BUZZ TIMELINE

6 27 Aug 2016 – NYX
5,340 Retweets and 1,462 Likes

นี8คอืสนีูด๊ที8ควรคา่แกก่ารตาํ NYX NO.04 
RUFFLE TRIM ตดิทนดมีากกนิอะไรเขา้ไปก็ไม่
คอ่ยหลดุ ความตดิทน 9/10 #HowtoPerfect LINK
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TOTAL 68,900 BUZZ

6
NYX
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BUZZ TIMELINE

Copyright © 2016 Zanroo Limited. All rights reserved.
Reproduction in whole  or in part without the permission of the copyright holder is strictly prohibited.

7 30 Aug 2016 – Maybelline
3,227 Likes, 111 Shares and 693 Comments

ใกลจ้ะเดนิแบบแลว้ ตื8นเตน้สดุ ๆ เลยคะ่ ญาญา่
ขอกาํลงัใจหนอ่ยนะคะ #makeithappen 
#maybellinethailand LINK

TOTAL 68,900 BUZZ

7
Maybelline
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SENTIMENT ANALYSIS
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LINK

Maybelline Positive Wet n Wild Negative

LINK

TOTAL 68,900 BUZZ
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Proportion of industry 
mentions from all channels.  
Top 3 products types are 
Face, Lips and Eye.

TOTAL 58,119 BUZZ

BREAKDOWN BY PRODUCT FRANCHISE & KEY CONVERSATIONS

Buzz

Buzz

Our brand with 3 key 
competitors.

Eye and Brows are 1,226 buzz 
of this month.

-105 BUZZ
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48,584

LINK

LINK
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Proportion of industry 
mentions from all 
channels.  Top 3 products 
types are Compact 
Powder, Lipstick and 
Liquid Foundation.

TOTAL 54,453 BUZZ

BREAKDOWN BY PRODUCT FRANCHISE & KEY CONVERSATIONS (L'Oreal, MAYBELLINE, NYX)

Buzz

+45,757 BUZZ
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Proportion of industry 
mentions from all channels.  
Top 3 products types are 
Face, Lips and Eye.

Buzz
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S C R E E N S H O T
NEGATIVE
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L'Oreal

BRAND HIGHLIGHT Negative

Liquid Foundation
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1 Like and 3 Retweets
True Match อยูไ่มท่น เกนิสามชมคอืเริ2มหมอง

เยิ5ม LINK

7 Like
Infailible ไมค่อ่ยปกปิด กระ ฝ้าคะ่ สี 150 คลํ5าไป

125 กข็าวไป และน่าจะมสีใีหเ้ลอืกเยอะกวา่นี5
LINK

Liquid Foundation
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Maybelline

แอบเซงตอ้งยํ5าหลายรอบสถีงึจะชดัขึ5นมา
LINK

BRAND HIGHLIGHT Negative

1 Retweet
Maybelline Fit me ทาซกัพักแหง้เป็นแมทท์

เลยจะ่ แบบไมเ่ซต็แป้ง
LINK

Eyeshadow
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Liquid Foundation
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NYX

BRAND HIGHLIGHT Negative

Beauty Assistant
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36 Likes
NYX พนง.ไมค่อ่ยสนใจเราเทา่ไหรเ่ลย ไมค่อ่ย
เต็มใจตอบ ไมรู่เ้รารูส้กึไปเองหรอืเปลา่ ไมก่ลา้
เขา้ไปเลอืกเลยอะ ตั 5งใจอยากซื5อหลายชิ5นมาก

จนบดันี5ยงัไมไ่ดส้กัชิ5น
LINK

SAMPLE



Wet n wild

37 Likes 
ลปิสตกิใชด้นีะคะ แตม่ปัีญหาเรื2องแพกเกจจิ5งนะ
คะ เราซื5อมากี2อนั ปลอกลปิแตกงา่ยตลอดเลยคะ่

LINK

BRAND HIGHLIGHT Negative

เกลยีดแพคเกจลปิ wet n wild ราคาพอกนัไปซื5อ
เพิ2มนดินงึ catrice แพคเกจดกีวา่มาก

LINK

Lipstick
Lipstick
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Revlon

ไปอา่นรวีวิแป้ง translucent ของ Revlon เคา้
บอกวา่คมุมนัดกีใูชน้ี2

หนา้ดรอปมากกกกกก มนัมาก พังสดุ ไมร่อดอะ่
LINK

BRAND HIGHLIGHT Negative

ยนืยนัวา่ Revlon ไมใ่ชแ่ฝดของ Estée Lauder 
ถา้เคยใชท้ั 5ง 2 ตวัจะทราบวา่ Revlon คณุภาพก็
จะยงัอยูใ่นไลนข์องมนั ไมส่ามารถเทยีบ Estée 

Lauder ได ้
LINK

Compact Powder Liquid Foundation
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Mistine

BRAND HIGHLIGHT Negative

ถา้ไมม่อีั 5ม แป้งตวันี5คงไดค้ะแนน 0/10 สนิะคะ
ความสวยชว่ยไดจ้รมิๆ

LINK

Compact Powder
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Summary & Recommendation
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Summary & Recommendation

LIPSTICK WITH NAME ENGRAVING is so interesting,

it might bring back for special occasions 
such as new year festival or Valentine’s day

and should be more promoted to consumers to drive more sale

SAMPLE



Summary & Recommendation

Other one’s interesting product is 
MAYBELLINE BABY LIPS BALM & BLUSH,

it is talked since May on Twitter with more than 8K retweet,

and now it is talked again on Facebook 
with more than 2K reactions and 200 sharings

SAMPLE



Summary & Recommendation

Now the new trend is nearly coming — FALL WINTER 2016 TREND
It is a great time to follow this trend to promote our products 

for example 

ADVERTORAIL CONTENT:  Must–Buy Products to be in trend for this fall / winter

DEMONSTRATION REVIEW:  Make Up Tutorial to follow Fall Winter 2016 Trend

SAMPLE
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